
Supplementary Table S5. Predictive Assessment Using PLSpredict  

Endogenous  
Construct  Q²_predict  PLS-SEM RMSE  PLS-SEM MAE  

Predictive 
Relevance  

Relationship  
Marketing (RM)  0.71  0.543  0.403  Yes  

Customer  
Satisfaction (CS)  0.631  0.612  0.477  Yes  

Note. PLSpredict was conducted using 10-fold cross-validation with 10 repetitions. Positive Q²_predict values 
indicate predictive relevance. At the indicator level, PLS-SEM produced lower MAE values than the linear model (LM) 
benchmark for all nine endogenous indicators, whereas PLS-SEM produced higher RMSE values than LM for all nine 
indicators. Thus, the model demonstrates predictive relevance, but superior predictive accuracy over the LM 
benchmark is not established when RMSE is considered.  

  


